
       
 

The Make Sense Foundation®(MSF) Announces New Executive Director  

FOOTHILL RANCH, Calif., [Feb. 9, 2021] — Joni Rogers-Kante, Founder & CEO of SeneGence and the non-
profit organization, the Make Sense Foundation (MSF) announced a new Executive Director, Kendra 
McColloch. 

With over 20 years of global experience, McColloch is widely considered an expert in event management 
and results-driven marketing strategies.  Her commitment to customer relations, B2B marketing, and 

account management have proven to be an asset to organizations in the 
corporate and nonprofit sectors.    

“The past year has been extremely difficult for people on many levels. 
One of my goals with MSF is to expand our reach to ensure we are making 
positive impacts on the lives of women and children all over the world”, 
she explains. 
 
Kendra joined SeneGence in December 2020 and focuses on raising 
awareness and support for the MSF through strategic social media, 
connecting with partner agencies, liaising with company Distributors, and 
hosting fundraisers. She is passionate about the MSF’s mission and 
considers it an honor to contribute to improving the lives of others.  
Kendra previously served as Account Executive with the Tulsa Area United 
Way and held managerial roles with the American Association of 

Petroleum Geologists (AAPG), Valerus Compression, and PennWell Corp. 

 

About Make Sense Foundation - The Make Sense Foundation (MSF) was created by Joni Rogers-Kante 
as part of an overall plan to give back to the community and make a real impact on the lives of women 
and children in need. MSF has donated time, services, creativity, and funds to a multitude of 
organizations over the past two decades. MSF is proud to offer scholarship award opportunities for 
outstanding female youth who are college-bound. Supporting educational goals of deserving young 
women allows us to continue to give back to our communities and support future success. 
https://makesensefoundation.org/ 

 

About SeneGence - Founded in 1999 by Joni Rogers-Kante, SeneGence exploded into the marketplace 
with the launch of LipSense® color technology, and quickly rose in popularity as the creator of The 
Original Long-Lasting Liquid Lip Color®. Along with its premier product, SeneGence enabled a way for 
women to be independent and successful in business, regardless of age, background, or education. 
More than 20 years later, SeneGence has expanded its line of products that really work to include anti-
aging skin care, long-lasting cosmetics, new men’s line, and has thousands of Distributors in 17 countries 
across the globe. Even still, the commitment to empowering women has remained the same. 
SeneGence’s nonprofit organization, The Make Sense Foundation®, regularly raises and contributes 

https://makesensefoundation.org/


       
funds for women and children in need as part of the overall plan to give back to the global community. 
To find a Distributor near you or to get more information about SeneGence products and business 
opportunities, please visit www.SeneGence.com. 
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Connect with SeneGence on Facebook, Twitter, Pinterest, Instagram and YouTube. 
 
Media Contact: 
Cassie Chitty, SeneGence 
cchitty@senegence.com 
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